Orbitex Group of Funds Drive Plan
Objective: Build awareness and sales momentum for Orbitex Info-Tech Fund; lay the groundwork for next campaign.

	Components


	October
	November
	December
	January
	February
	March

	Planning and creative development


	Continually identify Info-Tech stories to leverage
	
	Next campaign: Develop new features and benefits, identity for Orbitex; or choose a new product theme to promote
	Launch next campaign

	Promotional mailings (Orbitex Info-Tech Fund)


	Prepare and print “Happy Birthday” announcement
	Mail “Happy Birthday” announcement to kickoff Orbitex Info-Tech Fund Promotion
	Follow-up communications to brokers whose clients already in the Fund
	Mail next announcement stressing Growth Fund (or substitute fund): Includes bounceback card, number 
	Launch next campaign

	Roll-out supporting Info-Tech sales kits; include:

· Craig Ellis monarch note

· Sales Guide, with prospecting scripts and letters, 800 numbers, etc.1
· Three client-use one-page sales ideas for reps to use in own marketing mailings1
· Also: current folder, brochure, prospectus, white paper,1 quarterly fact sheet1
	Prepare and print new materials


	Kit fulfillment
	Develop supporting collateral for next campaign: Consider stressing Growth Fund (or substitute fund), and creating brochure and supporting roll-out kit (as in Info-Tech)
	Launch next campaign

	VIP kit, 1 includes everything in sales kit and:

· High-end packaging

· Special giveaway
	
	Special mailing to VIPs: gatekeepers, top producers.
	“Info-Tech: A look ahead”
	Develop VIP kit for next campaign
	

	One-page Blast Faxes on promotion: 1
· “Set the stage”

· “Did you order your kit?”

· “Info-Tech: A look ahead”
	“Set the stage”
	“Did you order your kit?”
	
	Develop VIP kit for next campaign
	

	Press relations campaign; coordinate with outside PR agency on theme, story development
	Press release: “1 year of performance”
	Press release: profiling Craig Ellis
	Next campaign press release

	“Happy Birthday” sticker
	Apply to outgoing literature shipments
	
	Develop new sticker
	

	Info-Tech promo outbound calls2
	“Set the stage” calls
	“Did you receive?” phone calls
	“Introduce new campaign” phone calls

	Wholesaler training, including slides and script, on how to present Info-Tech story (FDI responsibility)
	Throughout campaign
	
	Throughout campaign
	Develop wholesaler training, slides and script for next campaign.
	Launch next campaign

	Ongoing

New Fact Sheets to include B shares
	Ongoing
	
	Ongoing
	
	Ongoing
	


1May be customized to key account. 2Responsibility to be determined.

